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ABOUT BEAU

Beau Dunn is a Los Angeles-born artist, model, and actress with a
successful and multifaceted career that spans the worlds of art, ”
fashion, and entertainment. Known for merging the glamour of high
fashion with her innovative artistic vision, her bold and colorful
artworks, crafted from unexpected materials, have made a significant
Impact in the contemporary art world.

As a model, Beau has collaborated with top-tier fashion brands and
featured in major campaigns, showcasing her distinctive blend of
elegance and modern style. Her acting career includes roles in both
television and independent films, where her versatility and compelling
performances have earned widespread recognition.

With a strong digital presence, Beau’s social media platforms highlight
her fashion-forward style, artistic projects, and influential
collaborations, engaging a global audience. A fixture at prestigious
events like the Sundance Film Festival, she embodies creativity, luxury,
and cultural sophistication, making her an ideal partner for luxury
brand collaborations and artistic ventures across fashion and
entertainment.
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BEAU'S BRAND PILLARS

FINE ART

Beau is an interdisciplinary artist
whose bold, mixed-media works
explore themes of consumerism,
materialism, and identity, using
iconic imagery to make a
playful yet thought-provoking
social commentary.

PAGE 2

FASHION & BEAUTY

Beau is an influential figure in
fashion and beauty, known
for her vibrant style and
collaborations with top
brands, seamlessly blending
her roles as a model, creative
director, and artist to create
iconic, trendsetting looks.

HEALTH & WELLNESS

Beau is a passionate advocate
for health and wellness,
sharing her personal journey
through chronic illnesses and
collaborating with leading
health brands like Prenuvo,
Seed, and Armra Colostrum to
Inspire a proactive, holistic
approach to well-being.

LIFESTYLE

Beau offers a glimpse into her
vibrant lifestyle, sharing her
day-to-day experiences as d
mother to twins and three
French bulldogs, while
managing her homes in
Beverly Hills, Park City, and
New Zealand, all with a blend
of family life, creativity, and
travel.



FINE ART

BEAU DUNN ART

Beau Dunn is a Los Angeles-based interdisciplinary artist whose
work critically examines consumerism, materialism, global identity,
and gender roles through vibrant mixed-media pieces. Her practice
spans sculpture, painting, and photography, often using iconic,
sometimes controversial, products like Barbie dolls, Hello Kitty, and
Trojan condom packages. By recontextualizing these familiar
objects, Dunn creates playful yet thought-provoking social
commentary on the influence of consumer culture. Through her
exploration of beauty standards, gender expectations, and the
commercialization of modern life, her work engages viewers in d
dialogue on the underlying messages within popular products.

Educated in Fine Art at Pepperdine University, Dunn has
developed a distinctive body of work over the past decade. Her
series, from close-up photographs of vintage Barbie dolls to
neon signs with ironic, socially-charged phrases, use humor and
wit to uncover stereotypes and societal pressures. By
highlighting these tensions through her unique lens, Dunn invites
audiences to question contemporary culture while encouraging
individual interpretation of the narratives she presents.
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FASHION & BEAUTY

FASHION & BEAUTY

Beau has firmly established herself as an iconic "it girl" in the fashion
and beauty industries, known for her bold, colorful style and high-
profile collaborations. Her vibrant closet, one of the most iconic in
Hollywood, is a testament to her flair for blending high-fashion with
playful, artistic elements. As the first talent featured for *Who Is She
Wearing*, Beau's influence extends into the world of sustainable
fashion. The platform, which highlights pre-loved luxury pieces
through exclusive quarterly drops, aims to make high-end fashion
accessible while fostering a global conversation around circular
style. Through her partnership, Beau exemplifies a modern approach
to fashion—one where storytelling, sustainability, and personal
expression intersect.

Beyond Who Is She Wearing, Beau has collaborated with top
fashion brands such as Celeste Starre, creating her own line
while also serving as the face of the brand. Her versatility as a
model, creative director, and artist allows her to fluidly move
across the fashion and beauty spaces, bringing her artistic
sensibilities into every partnership. Whether she's leading
campaigns, curating collections, or engaging with her global
audience on social media, Beau’'s multifaceted talent makes her
a sought-after collaborator, solidifying her status as a fashion
and beauty tastemaker.
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HEALTH + WELLNESS

Beau's health journey has been both challenging and transformative,
deeply influencing her approach to wellness and self-care. From her
early years as an athlete to facing life-altering diagnoses, she has
consistently demonstrated remarkable resilience. After being
diagnosed with lipedema and Hashimoto's disease, Beau navigated
the physical and emotional complexities of living with these chronic
conditions, both of which affected her enerqgy levels, body image,
and overall well-being. A severe knee injury, which required multiple
surgeries and intensive rehabilitation, further tested her strength,
but Beau's determination to overcome these setbacks has only
fueled her drive.

These experiences have led to impactful collaborations with
health-focused brands such as Prenuvo, Seed, and Armra
Colostrum, where she advocates for proactive, holistic health
management. From addressing autoimmune issues to
championing wellness through daily practices like drinking
peppermint tea, Beau emphasizes the importance of self-care.
Her journey, which includes overcoming thyroid cancer,
managing lipedema, and her continued focus on wellhess, has
made her a powerful advocate for those facing similar health
challenges. Through her work, Beau inspires others to prioritize
their health while balancing a multifaceted career and personal
life.
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LIFESTYLE

LIFESTYLE

Beau offers a glimpse into her dynamic lifestyle to nearly one million
followers on Instagram and TikTok, showcasing her life as a mother
to two-year-old twins Bella and Finn, their three beloved French
bulldogs and their hamster named Pearl. Her content captures the
daily rhythm of juggling family life, work, and personal projects
across her homes in Beverly Hills, Park City, Utah, and New Zealand.
Whether she's sharing family moments, behind-the-scenes of her
artistic endeavors, or snapshots of her luxurious yet down-to-earth
lifestyle, Beau connects with her audience through an authentic and
aspirational lens.

Balancing motherhood, her health, and a thriving career, Beau's
social media presence provides a mix of family fun, home life,
and travel, offering followers an inside look at her world. Her
posts also highlight her uniqgue sense of style, wellness routines,
and the seamless blend of creativity and family that defines her
day-to-day life. Through relatable and engaging content, Beau
iInspires her audience with how she manages the beautiful chaos
of motherhood while pursuing her passions across art, fashion,
and health.
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BRAND RELATIONS
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FASHION BEAUTY CuLTuRE Vineo

From Kylie to Kris: A Definitive Ranking of All of
the Kardashians’ Art Collections
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IAILY EVENTS DIARY: FASHION FETES IN NYC, PALD
BEACH, LA, AND MORE!

aste Starre x Beau Dunn's jewelry collection launch

Nocked to San Vicente Bungalows in Los Angeles 1o join LuisaViaRoma and Kate
ison Hudson in celebrating the sparkling new offering from Celeste Starre x Beau
L Guests got an exclusive peek at the 22-piece collection (available now on
testarre.com and in June on LuisaviaRoma) which incledes everything from stacka
o statement pieces inspired by travel and luxe living. (Sign us up!) The collectionn
from the duo connecting via Instagram, and the resulting creations tie together
inabality and style perfectly thanks te recycled white gold, recycled packaging, and
+ Guests who ralsed a glass to toast to the collection over dinner included hosts B

1, ayR Key -Cel tarre, Kate Davidson Hudson, Casey Fremont, Denss
A HA vt [Angeli loss, Orion Carloto, and Jenny T'sang, among others.
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Meet Beau Dunn: The Artist
Inside Kylie Jenner's Glam Room

Contemporary amist Beau Dunn i o double threat: She possesses both beauty aml brains,

The serbously stunding model-shash-actress is mase than a prety face—oshe's 2 handworking anist and

emreprencur. Inspired by her childhood in LA—where she was engulfed. by default, in “materinl
excess”—Dunn is known for tongue-in-cheek mixed media photography, sculpiures and paintings.

And the sueoesstul ania's most recent insdallation, of her iconic Barbie-inspined works no less, coubd

be more fitting, The patron” Kylie Jenner. The location? Her glam mom,

| recently caught up with the busy entrepreneur before she beaded out to Mismi for Art Basel, Reasl«
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How to Make it in the Art
World. According to Jenner
Favorite Beau Dunn
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Beau Dunn grew up sumrsunded by an. Her parents were avid collectors, sl trips 1o local an
mugeuns in LA were o Tavored famdly pastime. "1 think once yvou're immersed in that culiuse a1
such o young ape, it kind of becomes second-nature.” Dunn tells InStybe of how she got where she
5. She has dabbled in acting and musdeling, but it°s her tongue-in-check mixed-media artwaork that
Launched her into the megi-wan spotlight.

The artist has bailt a follewing that counts A-Hsters like Kylie and Kris Jenner smong her custonsers,
And pow her in-your-face collections, which rnge from “Next Generation” neon signs (like the
“Need Moaey For Birkin” one that hangs in Keis Jeaner's closet) 1o “Size Does Mutter™ Trojan
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Beau Dunn and Husband J
Welcome Twin Babies: 'Feel

The couple welcomed son Finn and daughter Bella aver a month early on J

By Georgia Slater = Published on August 30, 2022 04.07PM EOT

BEAUTY SEX

Meet Beau Dunn, Kris and Kylie Jenner’s Favorite
Artist

ery few people can say they've stepped into Kris Jenner's Birkin loset.

Beaw Dunn, on the other hand, can say she’s the inspiration behind the

momager’s boss space, Or rather, | should say, Beau Dunn's art is the
inspo. The neon-pink “NEED MONEY FOR BIRKIN™ sign glowing among all that
fing Hermes leather? Kris loved the piece so much, she built her entire handbag
collection around it.

You may not know Beau by name, but you've definitely seen her work. Her
ultrafeminine Barbies and cheeky neon signs decorate the homes of some of
Hellvwood's most famous residents, and thev're plastered all over vour Insta feed.
The Los Angeles-based artist sells her pieces both online and IRL, and they usually
go for a prewy penny—like, we're talking $2,500 and more. No wonder the
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LA-Born Artist Beau Dunn Shares Her
Insider's Guide To The City Of Angels
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Here Are 10 Young Movers and Shakers
Taking the Los Angeles Art Scene By
Storm

Going to Los Angeles for Frieze? You'll wan! to acquaint yoursell with

theas namea

7. Baau. Dunn

Aldthough Los Angeles hos been an an copital for quite some time, it's only now getting its (irst maje
corparate international et fair, That means visivors 1o the insugural edition of Fricze LA might only
Enow soime of the big names who make up the LA gallery and museum scene, such as gallerisn Shau
Regen, Museum of Contemporary Art direcior Klaus Bicsenbach, and ex-MOCA director Jeffrey
Dritch. So we've rounded up some of the lesser known—Dbut no bess integral—young cumtors,
gallerists, collectors, and writers 1o et 1o know in Los Angeles,

Whes she is: Although she™s also known as an artist. model. and actress. Dunm is also o collector.
Why you should knew her: As an actor, she's been om shows like Entourage and CS1. As an artist,
warks from her series, “PLASTIC,” have been collected by the likes of Kylie Jenner and Clasdia
Schiffer. As o collector, she owns works by German 1 Miclix Castello, the street artist RETNA,
and apparemly has a swong penchant for an that"s pink.

What's next for her: She has her eves set on a Damien Hirst. Perhaps we'll see her strolling the aiske
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Artist Beau Dunn on Her !
hibit & Creating an Art Pie
s Jenner

By Rakhee Bhatt | Nov

What can visitors expec
BEAU DUNN: s myoid a
been seen in Los Angetes |
50 It's very exciting for me
raised in Beverty Hills and !

Throughout all my pieces,

Where do you get the in
BD: | usually wake up inth
it's bizarre {laughs). | have

will sneak in my office orsi
puppies, so | try not to wal
I'l just sketch out whatevel
n the middie of the night ¢

something else that ideas

marie claire

HOME NEWS FASHION HAM & BEAUTY SHOP UFE ENTEDTAMMENT VIDED FARLED VOUCHERS |
Whalt is condom arl, and why are A-Listers
pulling it in their homes?
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CASE S ‘ UDY | beau dunn x celeste starre x luisavia roma collaboration

In an exciting artistic collaboration, Beau Dunn joined
forces with British jewelry brand Celeste Starre to
create a unique 22-piece collection, drawing inspiration
from her iconic "Plastic" art series and the glamorous
lifestyle of Beverly Hills. As the creative director and
face of the campaign, Beau seamlessly integrated her
vibrant aesthetic into the collection, with hot pinks,
electric limes, and punchy tangerines reminiscent of
her artwork. The collaboration culminated in an
exclusive launch with Luisaviaroma, showcasing bold
pieces like the Beverly Hills necklace and Barbie Dream
earrings, which perfectly encapsulate the playful yet
sophisticated spirit of the collection.

DAILY EVENTS DIARY: FASHION FETES IN NYC, PALM
BEACH, LA, AND MORE!

To celebrate the launch, Beau, Celeste Starre and
Luisaviaroma hosted an intimate private press and
talent dinner at San Vicente Bungalows, where industry
insiders and celebrities gathered to toast the

Celeste Starre x Beau Dunn’s jewelry collection launch collection’s success. The event reflected the same

: . e v glamour and energy that defines Beau’s personal style,
VIPs flocked to San Vicente Bungalows in Los Angeles to join LuisaViaRoma and Kate

Davidson Hudson in celebrating the sparkling new offering from Celeste Starre x Beau creating a memorable evening of fashion, art, and
Dunn. Guests got an exclusive peek at the 22-piece collection {available now on community, This collaboration not only highlighted

celestestarre.com and in June on LuisaViaRoma) which includes everything from stackable Beau’s multifaceted role as an artist and designer but
rings to statement pieces inspired by travel and luxe living. (Sign us up!) The collection was

born from the duo connecting via Instagram, and the resulting creations tie together also cemented her status as a modern tastemaker,
sustainability and style perfectly thanks to recycled white gold, recycled packaging, and bridging the worlds of fine art and fashion with
more. Guests who raised a glass to toast to the collection over dinner included hosts Beau . .

Dunn, Andraya Kenton of Celeste Starre, Kate Davidson Hudson, Casey Fremont, Denise ti meless, wearable pleces.
Bidot, Marianna Hewitt, Angelica Ross, Orion Carloto, and Jenny Tsang, among others.




CASE STUDY | beau dunn hosts violante nessi la “IT GIRL” dinner

In an inspiring collaboration with London-based luxury fashion brand
Violante Nessi, Beau Dunn teamed up with founder Violante Nessi to
design a stunning pink dress, with proceeds benefiting Walk With Sally, a
cancer charity close to Beau’s heart, for which she serves as an
ambassador. The dress, embodying both Beau’s signature vibrant style
and Violante's elegant craftsmanship, beautifully merged fashion with
philanthropy, raising awareness and funds for children impacted by
cancer.

To celebrate the collaboration, Beau and Violante hosted an exclusive
press and talent dinner at Olivetta restaurant in Los Angeles, bringing
together 30 top editors, LA tastemakers, and "it girls." The intimate
event showcased the dress and highlighted the importance of the Walk
With Sally charity, creating a meaningful intersection of fashion, art, and
advocacy. Following the dinner, Beau and Violante hosted a two-day
trunk show at the Maybourne, introducing Violante Nessi’s designs to
the Los Angeles fashion scene and further solidifying the partnership's
success. This collaboration not only spotlighted a beautiful piece of
fashion but also underscored the power of using art and design for a
greater cause.
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SOCIAL MEDIA

@BEAUDUNN
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BEAU'S MISSION

GIVING BACK

Beau Dunn’s philanthropic mission is driven by her passion for
advocacy, empowerment, and community service. As a global
ambassador for Walk With Sally, she supports children who have lost
loved ones to cancer by providing mentorship and hope. Her
dedication to animal welfare is evident in her role as a global
ambassador for Road Dogs, where she actively aids in the rescue
and rehabilitation of special-needs bulldogs. Additionally, Beau is the
founder of Cure Lipedema, where she raises awareness for the
condition and advocates for improved treatment and understanding
of this fat disorder. Her efforts extend globally, including her
participation in the UNICEF x eBay for COVID-19 initiative, using her
art to support vital relief efforts during the pandemic.

Beau's charitable contributions were recognized when she received
the Spirit of Elysium award at the pre-Golden Globes Art of Elysium
Heaven gala, honoring her 10+ years of work with Girl Talk, a self-
esteem workshop aimed at empowering young women. This award
highlights her longstanding commitment to fostering self-esteem and
confidence among girls, guiding them toward a positive sense of
self-worth. Through her work with various organizations, Beau has
made it her mission to advocate for those in need and champion
causes that align with her personal journey.

Her philanthropy reflects her belief in the power of community,
support, and shared responsibility. Whether raising awdareness
for health issues, advocating for children and animals, or
empowering young women, Beau continues to use her platform
to inspire action and make a lasting impact on the world.
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CONTACT

Beau Dunn LLC. Plastic PR | Publicist
Tash Brooks, COO Alanna Clark
Tash@Beaudunn.com alanna@plasticpr.com

805-705-7275
Theatrical & Talent Agency_

Agency Australia / New Zealand
LTB Collective ODD / OUTSPOKEN
Brittany Louks Liz Delaney
brittany@Itbcollective.co liz@odd.co.nz
310-779-9704 +64 21 511 502

Theatrical Management
Entertainment 360
Beau Swayze
bswayze@ent360.com
310-272-0213

BEAU DUNN THANK YOU!

@beaudunn | beaudunnart.com
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http://www.instagram.com/beaudunn
http://www.instagram.com/beaudunnart

	BEAU  DUNN
	ABOUT BEAU
	Beau Dunn is a Los Angeles-born artist, model, and actress with a successful and multifaceted career that spans the worlds of art, fashion, and entertainment. Known for merging the glamour of high fashion with her innovative artistic vision, her bold and colorful artworks, crafted from unexpected materials, have made a significant impact in the contemporary art world.
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