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Beau Dunn is  a Los Angeles-born art is t ,  model ,  and actress with a
successfu l  and mult i faceted career that spans the worlds of  art ,
fashion,  and entertainment .  Known for merging the glamour of  h igh
fashion with her innovat ive art is t ic  v is ion,  her bold and colorfu l
artworks ,  crafted from unexpected mater ia ls ,  have made a s ignif icant
impact in  the contemporary art  world .

As a model ,  Beau has col laborated with top-t ier  fashion brands and
featured in major campaigns,  showcasing her d ist inct ive blend of
elegance and modern sty le .  Her act ing career inc ludes ro les in  both
televis ion and independent f i lms,  where her versat i l i ty  and compel l ing
performances have earned widespread recognit ion .  

With a strong dig i ta l  presence,  Beau’s  socia l  media platforms h ighl ight
her fashion-forward sty le ,  art is t ic  projects ,  and inf luent ia l
col laborat ions ,  engaging a global  audience.  A f ixture at  prest ig ious
events l ike the Sundance F i lm Fest ival ,  she embodies creat iv i ty ,  luxury,
and cul tural  sophist icat ion,  making her an ideal  partner for luxury
brand col laborat ions and art is t ic  ventures across fashion and
entertainment .

ABOUT BEAU
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FINE ART

Beau is  an interdisc ip l inary art is t
whose bold,  mixed-media works
explore themes of consumerism,
mater ia l i sm,  and ident i ty ,  us ing
iconic imagery to make a
playful  yet  thought-provoking
social  commentary .

BEAU’S BRAND PILLARS

FASHION & BEAUTY

Beau is  an inf luent ia l  f igure in
fashion and beauty,  known
for her v ibrant sty le and
col laborat ions with top
brands,  seamless ly b lending
her ro les as a model ,  creat ive
director ,  and art is t  to create
iconic ,  t rendsett ing looks .

HEALTH & WELLNESS

Beau is  a pass ionate advocate
for health and wel lness ,
shar ing her personal  journey
through chronic i l lnesses and
col laborat ing with leading
health brands l ike Prenuvo,
Seed,  and Armra Colostrum to
inspire a proact ive,  hol is t ic
approach to wel l-being.

LIFESTYLE

Beau offers a gl impse into her
vibrant l i festy le ,  shar ing her
day-to-day exper iences as a
mother to twins and three
French bul ldogs,  whi le
managing her homes in
Bever ly H i l l s ,  Park Ci ty ,  and
New Zealand,  a l l  with a blend
of fami ly l i fe ,  creat iv i ty ,  and
travel .
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BEAU DUNN ART

Beau Dunn is  a Los Angeles-based interdisc ip l inary art is t  whose
work cr i t ical ly  examines consumerism,  mater ia l i sm,  g lobal  ident i ty ,
and gender ro les through v ibrant mixed-media pieces .  Her pract ice
spans sculpture,  paint ing,  and photography,  often us ing iconic ,
somet imes controvers ia l ,  products l ike Barbie dol ls ,  Hel lo K i t ty ,  and
Trojan condom packages .  By recontextual iz ing these fami l iar
objects ,  Dunn creates playful  yet  thought-provoking social
commentary on the inf luence of consumer cul ture .  Through her
explorat ion of beauty standards,  gender expectat ions ,  and the
commercial izat ion of modern l i fe ,  her work engages v iewers in  a
dialogue on the under ly ing messages with in popular products .

Educated in F ine Art  at  Pepperdine Univers i ty ,  Dunn has
developed a dist inct ive body of work over the past  decade.  Her
ser ies ,  from close-up photographs of  v intage Barbie dol ls  to
neon s igns with i ronic ,  socia l ly-charged phrases ,  use humor and
wit  to uncover stereotypes and societal  pressures .  By
highl ight ing these tens ions through her unique lens ,  Dunn invi tes
audiences to quest ion contemporary cul ture whi le encouraging
indiv idual  interpretat ion of the narrat ives she presents .

FINE ART
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FASHION & BEAUTY

Beau has f i rmly establ ished herself  as an iconic " i t  g ir l "  in  the fashion
and beauty industr ies ,  known for her bold,  colorfu l  s ty le and h igh-
prof i le  col laborat ions .  Her v ibrant c loset ,  one of the most  iconic in
Hol lywood,  is  a testament to her f la ir  for  b lending h igh-fashion with
playful ,  art is t ic  e lements .  As the f i rst  ta lent  featured for *Who Is  She
Wearing*,  Beau’s  inf luence extends into the world of  sustainable
fashion .  The platform, which h ighl ights  pre- loved luxury pieces
through exclus ive quarter ly drops,  a ims to make high-end fashion
access ib le whi le foster ing a global  conversat ion around c ircular
sty le .  Through her partnership,  Beau exempl i f ies  a modern approach
to fashion—one where storytel l ing,  sustainabi l i ty ,  and personal
express ion intersect .

Beyond Who Is  She Wearing,  Beau has col laborated with top
fashion brands such as Celeste Starre,  creat ing her own l ine
whi le a lso serving as the face of the brand.  Her versat i l i ty  as a
model ,  creat ive director ,  and art is t  a l lows her to f lu id ly move
across the fashion and beauty spaces,  br inging her art is t ic
sens ib i l i t ies  into every partnership .  Whether she 's  leading
campaigns,  curat ing col lect ions ,  or  engaging with her g lobal
audience on social  media,  Beau’s  mult i faceted talent  makes her
a sought-after col laborator ,  so l id i fy ing her status as a fashion
and beauty tastemaker .

FASHION & BEAUTY
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HEALTH + WELLNESS

Beau’s  health journey has been both chal lenging and transformat ive,
deeply inf luencing her approach to wel lness and self-care.  From her
ear ly years as an ath lete to facing l i fe-al ter ing diagnoses,  she has
consistent ly demonstrated remarkable res i l ience.  After being
diagnosed with l ipedema and Hashimoto’s  d isease,  Beau navigated
the phys ical  and emot ional  complexi t ies of  l iv ing with these chronic
condit ions ,  both of  which affected her energy levels ,  body image,
and overal l  wel l-being.  A severe knee in jury,  which required mult ip le
surger ies and intens ive rehabi l i tat ion,  further tested her strength,
but  Beau's  determinat ion to overcome these setbacks has only
fueled her dr ive .

These exper iences have led to impactfu l  col laborat ions with
health-focused brands such as Prenuvo,  Seed,  and Armra
Colostrum, where she advocates for proact ive,  hol is t ic  health
management .  From address ing autoimmune issues to
championing wel lness through dai ly  pract ices l ike dr ink ing
peppermint  tea,  Beau emphasizes the importance of se lf-care.
Her journey,  which inc ludes overcoming thyroid cancer ,
managing l ipedema, and her cont inued focus on wel lness ,  has
made her a powerful  advocate for those facing s imi lar  health
chal lenges .  Through her work,  Beau inspires others to pr ior i t ize
their  health whi le balancing a mult i faceted career and personal
l i fe .

HEALTH &WELLNESS
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LIFESTYLE

Beau offers a gl impse into her dynamic l i festy le to near ly one mi l l ion
fol lowers on Instagram and T ikTok,  showcasing her l i fe as a mother
to two-year-old twins Bel la and F inn,  their  three beloved French
bul ldogs and their  hamster named Pear l .  Her content captures the
dai ly rhythm of juggl ing fami ly l i fe ,  work,  and personal  projects
across her homes in Bever ly H i l l s ,  Park Ci ty ,  Utah,  and New Zealand.
Whether she 's  shar ing fami ly moments ,  behind-the-scenes of  her
art is t ic  endeavors ,  or  snapshots of  her luxur ious yet  down-to-earth
l i festy le ,  Beau connects with her audience through an authent ic and
aspirat ional  lens .

Balancing motherhood,  her health ,  and a thr iv ing career ,  Beau's
social  media presence provides a mix of  fami ly fun,  home l i fe ,
and travel ,  offer ing fo l lowers an ins ide look at  her world .  Her
posts  a lso h ighl ight  her unique sense of sty le ,  wel lness rout ines ,
and the seamless b lend of creat iv i ty and fami ly that def ines her
day-to-day l i fe .  Through relatable and engaging content ,  Beau
inspires her audience with how she manages the beaut i fu l  chaos
of motherhood whi le pursuing her pass ions across art ,  fashion,
and health .

LIFESTYLE
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BRAND RELATIONS

Alo

Louis Vuitton

La MerMisa Los Angeles

Prada Luisaviaroma

Dior

ChanelPiaget
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 |  b e a u  d u n n  x  c e l e s t e  s t a r r e  x  l u i s a v i a  r o m a  c o l l a b o r a t i o nCASE STUDY

In an exciting artistic collaboration, Beau Dunn joined
forces with British jewelry brand Celeste Starre to

create a unique 22-piece collection, drawing inspiration
from her iconic "Plastic" art series and the glamorous
lifestyle of Beverly Hills. As the creative director and
face of the campaign, Beau seamlessly integrated her
vibrant aesthetic into the collection, with hot pinks,
electric limes, and punchy tangerines reminiscent of

her artwork. The collaboration culminated in an
exclusive launch with Luisaviaroma, showcasing bold

pieces like the Beverly Hills necklace and Barbie Dream
earrings, which perfectly encapsulate the playful yet

sophisticated spirit of the collection.

To celebrate the launch, Beau, Celeste Starre and
Luisaviaroma hosted an intimate private press and

talent dinner at San Vicente Bungalows, where industry
insiders and celebrities gathered to toast the

collection’s success. The event reflected the same
glamour and energy that defines Beau’s personal style,

creating a memorable evening of fashion, art, and
community. This collaboration not only highlighted

Beau’s multifaceted role as an artist and designer but
also cemented her status as a modern tastemaker,

bridging the worlds of fine art and fashion with
timeless, wearable pieces.
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 |  b e a u  d u n n  h o s t s  v i o l a n t e  n e s s i  l a  “ I T  G I R L ”  d i n n e rCASE STUDY

In an inspiring collaboration with London-based luxury fashion brand
Violante Nessi, Beau Dunn teamed up with founder Violante Nessi to

design a stunning pink dress, with proceeds benefiting Walk With Sally, a
cancer charity close to Beau’s heart, for which she serves as an

ambassador. The dress, embodying both Beau’s signature vibrant style
and Violante's elegant craftsmanship, beautifully merged fashion with

philanthropy, raising awareness and funds for children impacted by
cancer.

To celebrate the collaboration, Beau and Violante hosted an exclusive
press and talent dinner at Olivetta restaurant in Los Angeles, bringing

together 30 top editors, LA tastemakers, and "it girls." The intimate
event showcased the dress and highlighted the importance of the Walk

With Sally charity, creating a meaningful intersection of fashion, art, and
advocacy. Following the dinner, Beau and Violante hosted a two-day
trunk show at the Maybourne, introducing Violante Nessi’s designs to

the Los Angeles fashion scene and further solidifying the partnership's
success. This collaboration not only spotlighted a beautiful piece of
fashion but also underscored the power of using art and design for a

greater cause.
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GIVING BACK 

Beau Dunn’s  phi lanthropic miss ion is  dr iven by her pass ion for
advocacy,  empowerment ,  and community service .  As a global
ambassador for Walk With Sal ly ,  she supports  chi ldren who have lost
loved ones to cancer by providing mentorship and hope.  Her
dedicat ion to animal  welfare is  evident in  her ro le as a global
ambassador for Road Dogs,  where she act ively a ids in  the rescue
and rehabi l i tat ion of  special-needs bul ldogs .  Addit ional ly ,  Beau is  the
founder of  Cure L ipedema, where she raises awareness for the
condit ion and advocates for improved treatment and understanding
of th is  fat  d isorder .  Her efforts  extend global ly ,  inc luding her
part ic ipat ion in the UNICEF x eBay for COVID-19 in i t iat ive,  us ing her
art  to support  v i ta l  re l ief  efforts  dur ing the pandemic .

Beau's  char i table contr ibut ions were recognized when she received
the Spir i t  of  E lys ium award at  the pre-Golden Globes Art  of  E lys ium
Heaven gala,  honor ing her 10+ years of  work with Gir l  Talk ,  a se lf-
esteem workshop aimed at empowering young women.  This  award
highl ights  her longstanding commitment to foster ing self-esteem and
conf idence among gir ls ,  guid ing them toward a pos i t ive sense of
self-worth .  Through her work with var ious organizat ions ,  Beau has
made i t  her miss ion to advocate for those in need and champion
causes that a l ign with her personal  journey.

Her phi lanthropy ref lects  her bel ief  in  the power of community ,
support ,  and shared responsib i l i ty .  Whether rais ing awareness
for health issues ,  advocat ing for chi ldren and animals ,  or
empowering young women,  Beau cont inues to use her p latform
to inspire act ion and make a last ing impact on the world .

BEAU’S MISSION
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B E A U  D U N N                     T H A N K  Y O U !
@beaudunn | beaudunnart.com

Plastic PR | Publicist
Alanna Clark
alanna@plasticpr.com

Theatrical & Talent Agency 
Australia / New Zealand
ODD / OUTSPOKEN
Liz Delaney
liz@odd.co.nz
+64 21 511 502

 

 

Beau Dunn LLC.  
Tash Brooks, COO
Tash@Beaudunn.com
805-705-7275

Agency
LTB Collective
Brittany Louks
brittany@ltbcollective.co
310-779-9704

Theatrical Management
Entertainment 360
Beau Swayze
bswayze@ent360.com
310-272-0213

CONTACT
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http://www.instagram.com/beaudunn
http://www.instagram.com/beaudunnart
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